Intro Flow Chart Guideline: EXAMPLE

From my example article:
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Move 1: Establishing the territory (establish the topic + previous relevant research)

Label: Social network importance in romantic relationship

Overall message(s): Network approval helps // network disapproval hinders (social network effect) but not all research shows this effect

References to include (if relevant): Sprecher et al. 2002, 2006, Wright & Sinclair, 2012, Felmlee, 2011, Drisscoll et al. 1972, Parks et al., 1983

Bridge to next move: No current research to show why this effect isn’t always replicated 




Move 2: Establishing the niche (indicating a gap, question-raising, continuing a tradition)

Label: Moderator of this effect – personality characteristics 

Overall message(s): Certain personal characteristics may make one more or less resistant to being influenced by one’s social network 

References to include (if relevant): Kelley, 1983, Niehuis et al., 2006

Bridge to next move: little research devoted to the factor responsible for variation in this effect


Move 3: Occupying the niche (purpose/present research)

Label: Three part study with multiple methods

Overall message(s): Use different methods to test the effect, beyond what’s been done before: large survey, vignette experiment, lab experiment. 
Include an individual variation variable – psychological reactance. 
Hypothesis: reactance as tempering the effect

References to include (if relevant): n/a 
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Romantic relationships flourish or flounder within extensive social networks that consist of family and
friends (Sprecher et al. 2002, 2006; Wright and Sinclair 2012). In particular, the social network effect refers to
how network approval for one’s relationship boosts positive relationship outcomes and how social
disapproval can lead to relationship termination (Felmlee 2001). Nevertheless, not all studies fully replicate
the social network effect. In a few exceptions, disapproval from network members has been found to
strengthen, rather than weaken, romantic relationship bonds (Driscoll, Davis, and Lipetz 1972; Felmlee 2001;
Parks, Stan, and Eggert 1983). Current scholarship fails to account for these anomalies in the literature,
which poses a problem we attempt to redress here. An explanation for these contradictory findings
regarding network disapproval, we argue, lies in the interaction between social network influence and
personal characteristics. Various models of relationship development emphasize that both external factors
(cultures, networks) and internal characteristics (e.g., partners’ attributes) simultaneously influence
relationships (e.g., Kelley et al. 1983; Niehuis, Huston, and Rosenband 2006). Yet there has been little
attention paid to individual variation in the degree of receptivity to social network influence.

There are two general purposes to this study. First, across multiple methods we examine how social network
reactions—both positive and negative—affect romantic relationships, including partner choices and the
development of love and commitment. Studies examining the social network effect typically rely on surveys
of small samples. Here we employ a relatively large survey (Study 1) as well as a vignette experiment (Study
2) and a laboratory experiment (Study 3) in which we directly manipulate network opinion, thus enhancing
our ability to address questions of causal order. Second, we consider how responses to social influence
attempts may be tempered by psychological reactance. People are unlikely to be uniform in their reactions
to others’ influence attempts, and this study offers an initial investigation into reactance as a personal
characteristic that may buffer the social network effect.




